Kellogg’s 1s the leading producer in

convenience food industry, globally. [

the year 1906 in Battle Creek, Michigan.

history of providing healthy breakfast fo

100 years. Today, it sells its products in more than

countries and has its manufacturing base in 18 co‘un—

tries. It markets more than 1500 products worldWldE,

which includes more than 100 ready-to-cat cereals.”
Kellogg’s entered the Indian market in 1995 and

has invested over 3150 crores. Currently, Kellogg’s

.d a 60 percent share in the T400-crore cereal
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ally, with .increase ir} the acceptabil;
Kellogg's products in the Indian market, Kellg (ff
expanded its range of produfts. Reﬁently, e
a new prand called Kellogg's Special K, which Coed
sisted of cereals, bars and snacks.” _This beaal wn,
offered as 4 low-fat brea'kfast option. The gy, 2
were the working, and health-consc-get
this product was not very sy clous
ful in the beginning. Kellogg’s then ek COmebZSSI;
with a better Ldvertising strategy. It then aPPOin[cd
tress Lara Dutta a3 its brand ambassador. Ip E
she promoted the product the
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