Early Market Intelligence

Know the census of your competition.
Know the size and trajectory of your
local home health market.
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A Marketing Intelligence
system Is a set of procedures
and sources that managers
use to obtain everyday info
apout developments in th

marketing environment




- The marketing intelligence
system supplies
happenings data.

+ Marketing intelligence

collecting must be ethical
and legal



|
Marketing managers collect

marketing intelligence from
vVarious sources......



Possible Actions..
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Marketing Intelligence on Internet
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customer discussion forms, chat

rooms, and blogs can distribute

INnformation about consumers
and competition.



- Main ways of reaching products online.
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