Before the liberalization of the industry, Indian
consumer durable industry was dominated by only
Indian companies such as Godrej, Alwyn, Kelvinator,
etc. However, post liberalization era saw the emer-
gence of many foreign players like Sony, Samsung,
LG, etc. entering into the market. The consumer
durable market has seen a tremendous growth in the
Indian market because of the rise in the income level
and living standards of the Indian consumers, the ease
of the availability of finance and the wide range of
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choices available to them. The industry is assumed to
be at least at ¥350 billion (X35,000 crore) in the year
2012 and grow at a CAGR of around 18% during
2011-2014.%"

In this consumer durable market, Videocon 1s one
of the giant players. Videocon group specializes in man-
ufacturing consumer electronics and home appliances,
D2H, mobile phones, mobile services, power plants,
and display industry and its components. Videocon
Industries Ltd. is a prominent player in the consumer
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