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Economic considerations

• Productivity of farm is less in initial years

• Yields increases progressively under 
organic farming

• The extent of decrease in yields depends on 
the intensity of external input used before 
conversion

• Replacement of external inputs and organic 
price premium have given mixed results on 
profitability



Yield and economics organic and 
conventional farming

Rajendran et al, 2005



Marketing of Organic products

• The basic focus of organic farming should 
be first to produce farm products fr the 
home market and second for export market

• Three types of organic produces in India are

- Traditional organic growers

- Commercial farmers

- Private companies having large farms or 
organise convesion programmes with 
growers



Major products produced in India by 
Organic Farming

Type of Product Products

Commodity Tea, Coffee, Rice, Wheat

Spices Cardamom, black pepper, white

pepper, ginger, turmeric, vanilla, 

tamarind, clove, cinnamon, nutmeg, 

mace,chilli

Pulses Pigeonpea, blackgram

Fruits Mango, banana, pineapple, passion 

fruit, orange, cashew nut, walnut

Vegetables Okra, brinjal, garlic, onion, tomato, 

potato

Oilseeds Mustard, sesame, castor, sunflower

Others Cotton, sugarcane, herbal extracts



Global organic market



Indian Organic Overview (2004-
2005)

Area under certified 2.5 M.ha.

Total certified product 115,238 metric tonnes

Total project certified 332

Number of processing units 158

Accredited Inspection and certifying 

agencies

11

Number of products exported 35

State ranking 1st in organic exports Kerala (1232 metric tonnes)

All India total organic export 6472 metric tonnes

Premium collected against organic 

export

Rs 80.90 crore (tentative)



Export potential of Organic Products



Latest production and exports statistics 
of organic products in India (2015-16)

Total production of certified organic 

products (2015)

1.35 Mt

State having largest area under 

organic certification

Madhya Pradesh

Total volume of export 263,687 Mt

Organic food export realization 298 USD

Share of export of  oilseeds 50%

Share of export of  processed foods 25%

Share of export of  cereals and 

millets

17%

Share of export of  tea 17%

Share of export of  pulses 2%

Share of export of  spices 2%

Share of export of  dry fruits 1%
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