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Learning Objectives:

After completion of this session, the learner will be able to know:
*How to create ad campaigns, text ads and ad groups?

Topics to be Covered:

After completion of this session, the learner will be able to know:
*Creation of ad campaigns, text ads, ad groups




Creation of Ad Campaigns
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What is the importance of an ad camj

A campaign allows you to promote your produc
services on Google’s vast network of search re
websites, videos, mobile apps, maps, shoppin
and more.

How to start an ad campaign?

You'll choose a campaign type based on your 1
goals, brand strategy, and how much time you’
invest.

What is meant by campaign type?
Each campaign type has its own set of targetin
and ads. For example a Search campaign lets
place text ads on search results, whereas a Vit
campaign lets you advertise video ads on

YouTube.
What is the first step of an ad campai

The first step is to create a new campaign and
your goal. This goal will help you determine the
campaign type to reach your intended audienc



Text Ads in Google AdWords

Keywords in your ad
text show your ad’s
relevance to what
people want. For
example, if you've

People often
use Google
search to make
a decision

included digital
cameras as a keyword,
Give them what

they need to yourbzd“giidtl)i%?taclomd MATCH YOUR £
HIGHLIGHT WHAT " EFMPOWER CUSTOMERS " O YOUR LANDI
MAKES YOU UNIQUE TO TAKE ACTIONS PAGE

INCLUDE PRICES, INCLUDE ATLEAST
Free shipping? PROMOTIONS & ONE OF YOUR Have a look at

about
something.

Are you selling something?

e o the page that
azzling variety EXCLUSIVES Tell people what they can KEYWORDS you're linking to

Tell people!

buy. Are you offering a
Showcase the y y 9

service? Tell people how from your ad

(the landing
page), and
make sure that
the promotions
or products in
your ad are
included there.

products,
services, or

offers that

make you
competitive..

to contact you. Calls to
action like purchase, call
today, order, browse, sign
up, or get a quote make
clear what the next steps
are.




Appeal

Appeal to Customers on Mobile

People seeing your ads on mobile
are more likely to want to know
where you are, or to call you.
Show your location and phone
number with location

extensions and call extensions.
Also, consider creating ads
devoted to people on mobile
devices, using the mobile version
of your website as a landing page,
and offering specials suited to a
mobile audience. Keep in

mind, your text ads can appear
differently on mobile.

Experiment

Create three to four ads for each
ad group, and use different
messages for each to see which
does the best. Google Ads rotates
ads automatically to show the
best-performing ads more

often. Learn more about ad
rotation.

Further to Text Ads

Check for Common Ad Text
Mistakes

In order to make sure all ads are
high quality, every ad must meet
high professional and editorial
standards. That means

no extra spaces, sTrAnGe
CAPITALIZATION, or unclear
URLs, to name a few.The
following information only applies
to standard text ads. To learn
more about expanded text ads and
get tips on how to write them, visit
our guide.
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Ad Groups In
AdWords

An ad group contains one or more ads that share similar targets.

*Eachl|of your campaigns is made up of one or more ad groups.

*Use ad|groups to organize your ads-by-a.common theme. For example, try separating ad.groups into the different
product or service types you offer.

How ad groups work? Group ad groups by similar themes

Many advertisers find it helpful to
base their ad groups on the sections
or categories that appear on their
website. For example, let's say you
sell desserts, beverages, and snacks
on your website.

For example, each ad group contains
a keyword list focusing on a product
you'd sell. The keyword list in each ad
group tells our system to show ads for
these products only on websites
related to them.

An ad group contains one or more ads
that share similar targets. You set a
bid, or price, to be used when an ad
group's keywords trigger an ad to
appear. This is called a cost-per-click
(CPC) bid. You can also set prices for
individual keywords within the ad
group. Use ad groups to organize
your ads by a common theme, such
as the types of products or services
you want to advertise.
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