range planning difficult.

4.7.2. PERCENTAGE OF SALES METHOD

Under this method, promotion expenditure is determined as a
advantages of percentage of sales method are:

First, expendlh.lre on advertising is closely related to the sales. So, the company can easily
afford to spend a specified percentage of sale on promotion. .

percentage of sales. The

Second, t’lus method facilitates an analysis of the relationship among promotion cost and
selling price per unit. Third, this method ensures stability when competitors are also
M’-ﬂg ﬂte same percentage of sales on promotion.

7.3, COMPETITIVE-PARITY METHOD

JW ﬂﬂlmethod, advertising expenditure of the firm is equal to the amount spent by
1’11118 method follows the policy of the competitors in respect of promotion
Hjlbaaed on the assumption that competitor’s expenditure represents the prudence

eind




