PHARMACEUTICAL MARKET
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Unawareness to awareness
During this stage the product is not known at all by the doctor/pharmacist and in which

themedicinal drug moves from no knowledge towards a situation where the healthcare

professional knows about it. In this stage marketing has two purposes:

» Telling the doctor that your product exists.
» Creating an association between the therapeutic area and the product.

Awareness to interest
This is a movement from a passive stage to an active stage of attention. The healthcar
professional will have his curiosity motivated by the products newness, appearance,
concept. The marketing objectives in this stage are:

»  Gaining his attention through promotion.

> Creating interest or a motivation towards the product.

»  Providing summary information of the product.

Interest to evaluation

/.\t this stage, the professional will consider the effect of the product upon hismotivations i
lifestyle or image. The healthcare professional will analyze, rationalize, and look |
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> Encourages the doctor to start his study of the drug.
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